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Introduction 
To a Superhero their Fame or Notoriety can be 
a major factor in their success and how they 
will be remembered.  
For example, Captain Courageous is still 
considered to have been a real Hero, despite 
his well-known connections to the Mob.   
To most though The Sparrow was a villainous 
cur who betrayed Captain Courageous in his 
time of need. In fact she stopped the Captain 
supplying the Mob with a consignment of 
armour piercing SMG rounds, at the cost of her 
own life. 
How people see the heroes may determine 
both their success and their longevity. If they 
always act in the public interest, and market 
their successes well, they may receive many 
benefits from a grateful public. 
These can include places to hide and rest, 
informants, political influence, special 
equipment or even direct intervention in their 
defence when they need it.  
Below are some of the areas of Carbon City life 
that they will have to manage if they are to 
become true heroes. 
 

Extra! Extra! Read all about it! 
The most important source of news for a citizen 
in Carbon City are the newspapers. Everybody 
buys at least one, and often more, a day. Many 
newspapers print a number of editions as the 
day develops and news comes in. 
The majority of a paper's content focuses on 
domestic affairs and sports. The front page is 
where the big news stories are splashed to 
attract the readers to buy. The inside pages are 
for lesser news. The most important column is 
the Editorial for this pronounces the Editor and 
Owner's view of the world. Citizens often 
regard the Editorials as pronouncements of 
political fact and follow them avidly. 
For a Super Hero his popularity or notoriety, 
and the level of their success can be measured 
by where their activities appear in the papers 
and in column inches dedicated to them. 
If all they rate an inside column buried deep 
inside then their influence can be considered 
small or even almost insignificant. As their 
exploits get larger, and often more violent, they 
will migrate from the Crime Column to the 
inside front page and eventually to the front 
page itself. 
Their crowning achievement, though they may 
live to regret it, is to become the subject of an 
editorial. Many of these can be actively hostile 
to vigilantism. 
The opinion of the man in the street, and many 
of the policymakers above them, can be 
strongly influenced by the papers. If a popular 
Editor brands them as being little better than 
criminals then they may find themselves being 
booed or even resisted by the people they have  
sworn to protect. 
Jonathon Eldridge, editor of the Carbon City 
Tribune, has long been an opponent of the 
vigilantes. Though he has thrown his support 
behind one or two individuals in the past, such 
as Captain Courageous and The Sparrow (both 
of whom have since died). 
The City Independent Review and the Carbon 
Times are considered more balanced in their 
approach. The Catholic City Herald, with a 
much smaller print run, runs wildly between 
calling them 'latter day ‘saints' and 'demons'. 

The newspapers are also great sources of 
information. This is the golden age of fearless 
independent journalists and photographers, 
and their papers will often support them 
strongly. They know the city is corrupt and 
often see themselves as the only beacons of 
truth and light. 
Suki Watanabe of the Tribune and Dan 
O'Bannion of the Times are both exemplars of 
this new breed. Both have their own weekly 
columns as well as contributing to the daily 
output of their papers. Suki's acid pen lambasts 
all vigilantes, whereas Dan - despite his close 
ties to the Police department - tends to judge 
each 'hero' on their merits. 
Any superhero team worth its salt will keep a 
close eye on the newspapers. A fact the games 
master can use to feed them important 
information and clues. 
 

One Reel Heroes 
All over Carbon City Radio Music Halls and 
Cinemas are appearing. Many people will go to 
the cinema several times a week and not just 
for the films. Each performance also includes a 
newsreel that provides footage of critical world 
and local events. 
Teams of film-makers are now abroad looking 
for that exclusive clip to sell to the newsreel 
companies. The sight of a superhero team 
taking down a deadly menace is an absolute 
prize to them. 
A picture paints a thousand words and a 
newsreel showing a successful mission to save 
the city can make a team into public heroes 
overnight.  
Of course this can be a double-edged sword. 
Failure on screen can leave an almost indelible 
mark on the public consciousness and make the 
team a laughing stock. 
 

In the Ether 
Another increasingly popular media form are 
the public radio stations.  
These are very commercial organizations that 
depend entirely upon their sponsors. Unlike the 
newspapers they can be strongly influenced by 
these. 
Radio WKCC, Carbon City Radio, for example is 
almost entirely in the pay of the Northern Cross 
Corporation.  
So you might get contradictory reports of a 
team's performance from a newspaper and a 
radio station, especially if the team have 
thwarted a corporate operation. 
The advantage of radio is only just being 
realized. The ability to give almost instant 
information to their listeners. Live outside 
broadcasts have just been invented with radio 
trucks touring the city looking for new events 
to cover. 
 

Public Enemy No.1 
In the eyes of the public Superheroes are 
supposed to fight crime. However, because of 
their need to hide their identities and because 
they often regard the Law as a guideline rather 
than, well, The Law, they must tread a very fine 
line. 
Any action that results in the death or injury of 
innocent bystanders, or extensive property 
damage, can quickly turn them from heroes to 
villains. 
The overburdened Carbon City Police will often 
turn a blind eye to successful Superheroes. 
Some may even secretly help them. But the 

moment they cross that line then they are 
regarded as dangerous. 
The Commissioner has a very tough stance on 
vigilantism. In his eyes they are stealing the 
glory from him and endangering his chances of 
being Governor someday.  
Although he hasn’t issued a ‘shoot on sight’ 
order for all costumed crime fighters he isn’t far 
from doing so.  
He has instituted a Public Enemy List, which 
places all known heroes and villains in an order 
from most dangerous to least. He has an entire 
team keeping a record of each hero’s crimes 
and misdemeanours  
Luckily he doesn’t have the respect of many of 
his Officers, and he isn’t a Catholic, which goes 
a long way in the District Station Houses. 
 

The Long Arm of the Law 
The Police are not the only law enforcement 
agency that might take an interest in the 
heroes. 
The FBI are both concerned about the 
persistence of the ‘vigilante phenomenon’ and 
willing to use them when the circumstances 
suit this approach. 
And the word ‘use’ is very appropriate. Their 
Director has made it very clear that heroes are 
expendable. 
The FBI also run the Federal Special Internment 
Facility, better known as ‘The Pit’. This is where 
captured super villains, and a few unsuccessful 
heroes, are held while the State decides what it 
can do with them. 
Becoming Notorious can quickly get you a place 
on the waiting list for The Pit. 
Beyond the G-men is a much more clandestine 
organization. ADRA (the American Defence 
Research Agency) actively ‘recruits’ people 
showing unusual talents or abilities. 
Created under a secret Presidential Directive in 
1928, they have wide supra-legal powers to 
capture and detain mutants and other super 
beings. 
Their stated intent, when they make a 
statement, is to protect the American way of 
life. Actually they experiment on their victims 
and try to replicate their powers in patriotic 
volunteers. They are aware of both German 
and Soviet efforts to utilize ‘supers’ and are 
keen that America is not left behind. 
Both the FBI and State Law Enforcement 
Agencies have to defer to the authority of the 
men in black suits and blank silver badges. 
Most FBI Agents hate doing so and will avoid it 
if they can. 
Becoming famous or notorious can attract the 
attentions of these agencies. 
 

Using Fame & Notoriety 
After each mission, regardless of its success, 
consider how it will have been seen by the 
Media, the Police and other Agencies.  
Depending on how they did you can feed back 
to the players where their heroes’ exploits 
appeared in the papers, the radio and the 
newsreels. 
If they made the Front Page as Heroes then you 
might like to give them some actual benefits 
like new contacts and allies. 
If they are pictured as villains or careless 
vigilantes this could move them up the 
Commissioner’s Public Enemy List. This is 
published weekly in the Sunday Papers, next to 
the Funnies. 


